
 

Tissot Expands Global NBA Partnership in Multiyear Deal 

 

The long-standing relationship between Swiss watchmaker Tissot and the National Basketball 
Association (NBA) has reached an exciting new milestone. In a strategic move that underscores 

the growing global appeal of basketball, Tissot has officially expanded its partnership with the 
NBA through a multiyear agreement. This collaboration strengthens the bond between precision 
timekeeping and world-class sports while creating new opportunities for fans, athletes, and the 

brands involved. 

A Powerful Alliance Between Sports and Timekeeping 

Tissot has been associated with professional basketball for several years, serving as the official 
timekeeper of the NBA. The renewed and expanded deal highlights the mutual benefits that 

both organizations have gained from the partnership. Basketball is one of the fastest-growing 
sports in the world, and Tissot has successfully aligned its image with the energy, excitement, 

and global influence of the NBA. 

As part of the multiyear agreement, Tissot will continue to provide state-of-the-art timekeeping 
technology for NBA games and events worldwide. The brand’s precision systems play a crucial 
role in ensuring accurate game timing, shot clocks, and statistical tracking. This technological 

contribution enhances the overall integrity and professionalism of the sport. 

Strengthening a Global Presence 

The NBA enjoys a massive international following, with millions of fans across North America, 
Europe, Asia, Africa, and beyond. Tissot’s expanded role in the league allows the company to 
connect with diverse audiences and showcase its commitment to innovation and performance. 

Through this partnership, Tissot gains increased visibility in key markets around the world. NBA 
games are broadcast in hundreds of countries, making the league a perfect platform for global 
brand exposure. By associating itself with one of the most recognizable sports leagues on the 

planet, Tissot reinforces its position as a leading name in luxury timepieces. 

Exclusive Collections and Fan Engagement 

One of the most exciting aspects of the expanded partnership is the creation of exclusive 
NBA-themed Tissot watch collections. Over the years, Tissot has released special edition 

timepieces inspired by various NBA teams and iconic league moments. These collections have 
been extremely popular among basketball enthusiasts and watch collectors alike. 

The multiyear extension is expected to bring even more innovative designs and limited-edition 
releases. Fans can look forward to watches that celebrate their favorite teams, players, and 



 

championship victories. This blend of sports culture and Swiss craftsmanship offers a unique 
way for supporters to express their passion for the game. 

In addition to product collaborations, Tissot and the NBA are likely to expand fan engagement 
initiatives. From interactive events to digital campaigns, the partnership creates numerous 

opportunities to connect with basketball lovers around the globe. 

Innovation at the Heart of the Partnership 

Both Tissot and the NBA share a commitment to excellence and innovation. Tissot is renowned 
for its cutting-edge watchmaking technology, while the NBA continuously pushes boundaries in 

sports entertainment and performance analytics. 

As the official timekeeper, Tissot provides advanced systems that go beyond traditional clocks. 
The brand’s technology integrates seamlessly with modern arenas, ensuring precise 

synchronization between referees, scoreboards, and broadcast networks. This level of accuracy 
is essential in a sport where games can be decided by fractions of a second. 

The expanded deal is expected to bring further advancements in timekeeping solutions. Tissot 
may introduce new digital platforms, wearable technology, or enhanced data-tracking tools that 

elevate the overall basketball experience. 

Elevating Brand Image Through Sports 

For Tissot, partnering with the NBA is more than just a marketing strategy—it is a way to align 
with values such as teamwork, performance, and passion. Basketball embodies speed, skill, 

and precision, qualities that mirror the craftsmanship behind every Tissot timepiece. 

The multiyear deal reinforces Tissot’s image as a dynamic and forward-thinking brand. By 
associating with elite athletes and high-energy competition, the company appeals to a younger, 

sport-oriented audience while maintaining its reputation for luxury and quality. 

Benefits for the NBA Community 

The partnership is not only beneficial for Tissot but also for the broader NBA ecosystem. 
Reliable timekeeping and technological support are essential components of professional 
basketball. Tissot’s involvement ensures that games are managed with the highest level of 

accuracy and fairness. 

Additionally, collaborative marketing efforts help the NBA expand its global footprint. Tissot’s 
strong presence in international markets contributes to the league’s mission of reaching new 

fans and promoting basketball on a worldwide scale. 

A Shared Vision for the Future 



 

The decision to extend and expand the partnership reflects the success of previous 
collaborations between Tissot and the NBA. Both organizations recognize the value of working 

together to enhance fan experiences and celebrate the spirit of competition. 

Looking ahead, the multiyear agreement opens the door to fresh possibilities. From innovative 
game-day technology to creative branding initiatives, Tissot and the NBA are well positioned to 

continue shaping the future of sports entertainment. 

Connecting With the Next Generation 

One of the key goals of the expanded partnership is to engage younger audiences. Basketball 
has a strong influence on youth culture, fashion, and lifestyle. Tissot’s involvement in the sport 
allows the brand to connect with a new generation of consumers who value authenticity and 

performance. 

Through social media campaigns, athlete endorsements, and interactive promotions, Tissot can 
reach fans in meaningful and modern ways. The collaboration helps bridge the gap between 

traditional luxury watchmaking and contemporary sports culture. 

Commitment to Excellence 

At its core, the partnership between Tissot and the NBA is built on a shared commitment to 
excellence. Both brands strive to deliver the highest standards in their respective fields. 

Whether it is a perfectly crafted Swiss watch or a thrilling last-second game-winning shot, 
precision matters. 

The expanded multiyear deal serves as a testament to the strength of this relationship. It 
highlights how two global icons can come together to create something greater than the sum of 

their parts. 

Conclusion 

The expansion of Tissot’s global NBA partnership marks an important chapter for both 
organizations. Through a multiyear agreement, the Swiss watchmaker will continue to play a 

vital role in the world of professional basketball while enhancing its international brand 
presence. 

With exclusive watch collections, innovative timekeeping technology, and engaging fan 
experiences, the collaboration brings exciting opportunities for audiences around the world. As 
basketball continues to grow in popularity, Tissot remains at the heart of the action—measuring 

every second with style, precision, and passion. 

This renewed alliance demonstrates the powerful connection between sports and luxury 
craftsmanship. Fans can expect many more memorable moments as Tissot and the NBA move 

forward together into a dynamic and promising future. 
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